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The age profile of the population is changing

2000 UK population by age in millions men and women

Source: ONS 2018 
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The age profile of the population is changing

2019 UK population by age in millions men and women

Source: ONS 2017 
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UK population by age in millions men and women

Source: ONS 2017 

The age profile of the population is changing

2039
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Percentage of the population over 65 years old, 

areas of England 2020 and 2040

Those areas with the oldest age profile today will be common 

everywhere in 20 years time
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Women in the poorest areas of England can expect to die 

younger and live longer in poor health than those in the richest 

areas
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Source: ONS Health Life Expectancies by national deprivation decile England and Wales 2015 to 2017
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Our vision and priorities

ï At the Centre for Ageing Better we want 

everyone to enjoy later life. We create 

change in policy and practice informed by 

evidence and work with partners across 

England to improve employment, housing, 

health and communities.

ï We are a charitable foundation, funded by 

The National Lottery Community Fund, 

and part of the Governmentôs What Works 

Network.



Centre for Ageing Better

Being in 
better health
Our goal is for people to have five 
more years free of preventable 
disability, and to reduce the gap 
between the richest and poorest 
people in disability-free life 
expectancy by 2035
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What do we mean by healthy ageing?

WHO Public Health Framework for Healthy Ageing
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The gap in healthy life expectancy between rich and poor

Source: Based on WHO Active Ageing: A Policy Framework. 2002 
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Source: J. Abell and N. Amin- Smith et. al (2018), The Dynamics of Ageing: Evidence 

from the English Longitudinal Study of Ageing, Wave 8: 2002-2016.

Proportion of people 

aged 50 and over who 

experience difficulties 

performing at least one 

activity of daily living
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People aged 50 and over in the poorest fifth of the population are 

much more likely to experience difficulties performing at least 

one activity of daily living
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Source: NHS Digital, (2018), Health Survey for England, 2017-based.

Proportion of people meeting neither aerobic 

nor muscle strengthening guidelines
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The proportion of people meeting neither aerobic nor muscle 

strengthening guidelines increases with age
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Evidence review of muscle & bone 
strengthening and balance activities
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Improving provision and uptake of 
strength & balance programmes locally
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Å Promote physical activity 
incl strength and balance

Å Active travel to support 
walking and cycling for over 
50s

Å Design of places to ensure 
walkability for people of all 
ages and abilities

Å Example: Take a Seat 
campaign


